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Memo Regarding Non-Program Food Revenue 
USDA Memo Highlights Changes to Revenue Reporting for Non-Program 
Foods 

A memo recently released by the USDA highlights changes that have been made in the regulations 
regarding revenue accrued from the sale of non-program foods. Non-program food is food sold at any time 
and in any location on the school campus that is not a part of school lunch and that is purchased with 
funds from the non-profit school foodservice account. Non-program food is different from competitive food, 
which is defined as all foods sold to students that are not part of a reimbursable meal.   

Previously, the regulations stated that non-program foods could be sold in the food service area if the 
profits accrued to the non-profit foodservice account, or to the school or a school sponsored student 
organization. Now, the Healthy Hunger Free Kids Act states that all profits from the sale of non-program 
foods must accrue to the school foodservice account, and may no longer benefit the school or student 
organizations.  

Although revenue sharing is no longer permitted, there are ways schools can get around this so that school 
foodservice can still continue to partner with the school and student organizations. The easiest way to do 
this is to make sure that the foodservice department is paid in full for the cost of all goods that are 
purchased. If a student organization wishes to hold a fundraiser, the foodservice department can still do 
the purchasing for the event; however, if the balance is not paid off by the time the fundraiser happens, the 
student organization cannot accrue revenue from the sale of the non-program foods. Additionally, the 
school or student organization must pay the foodservice department for any labor hours used in the 
preparation of the non-program foods before they can begin to accrue revenue for the sale of the foods. 
The purchase of such non-program foods cannot violate the existing contract between the school 
foodservice department and the school.  

For ease of understanding, the memo goes on to give an example of how school foodservice can still work 
with approved organizations. If a sports team wanted to do a fundraiser at one of their games, they can still 
purchase food through the school foodservice department. As long as the sports team pays the 
foodservice department for the cost of all food and labor involved, the sports team can then sell the food at 
their fundraiser and keep any profits that are made.   

For more information, see USDA memo SP 13-2014, or contact your state agency.  

Reducing Federal Mandates at School Lunch 
Act Introduced to Congress 

© Sodexo.  All rights reserved. 

 

Bill Introduced to Ease Meal Pattern Requirements 

A new bill has been introduced to ease meal pattern requirements. The Reducing Federal 
Mandates on School Lunch Act would eliminate calorie caps and permanently lift weekly 
maximums on protein and grains. Weekly maximums on protein and grains had previously 
been lifted by the USDA to provide more flexibility in school lunches, but the decision has not 
been made permanent yet.  

This bill brings to light the many issues that school foodservice staff has faced since the 
introduction of the Healthy Hunger Free Kids Act in 2010. The Healthy Hunger Free Kids Act, 
which has been described as a “one-size-fits-all” approach to regulating school lunch, has 
made it difficult for foodservice staff to provide healthy meals that are fun and exciting for the 
students while still staying within its budget. The Reducing Federal Mandates at School 
Lunch Act, if passed, aims to take some of the burden off of foodservice staff by allowing 
them more flexibility to create school meals that kids will enjoy eating. 
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Sodexo Foundation Fights Hunger 

Together We Can End Childhood Hunger 

Millions of children in this country are at-risk for hunger and 
malnutrition. Sodexo Foundation, a not-for-profit organization, is 
committed to ending childhood hunger. Since its beginnings, Sodexo 
Foundation has made almost $20 million dollars in grants to support 
partners such as Share our Strength and YSA in ending childhood 
hunger. 

One of the initiatives that Sodexo Foundation currently funds is a 
project from Share Our Strength called No Kid Hungry, the mission of 
which is to end childhood hunger by 2015. Through the No Kid 
Hungry campaign, Share Our Strength ensures children in need are 
connected with federal and community nutrition programs. It also 
teaches families how to cook and shop for healthy meals on a budget. 
Sodexo Foundation also provided funding for a project called No 
Hungry Kid 2, which provides age-appropriate online resources for 
kids, parents and teachers to join in the fight against childhood 
hunger.  

During the past year, thousands of Sodexo employees nationwide 
participated in the fight against hunger by holding fundraisers and 
food drives and serving meals to the needy. Sodexo employees 
remain committed to the fight against hunger in 2014. To learn more 
about Sodexo Foundation, visit: www.SodexoFoundation.org.  

Sodexo’s Fresh Pick for Better Health  
  

Apply by January 10, 2014 to Qualify for a School Wellness Grant 

‘Game On!’ is a wellness challenge that encourages elementary schools, their staff, students, and the families they 
serve to incorporate healthy food choices and physical activity into their daily lives and into the culture of their school 
community. Developed in partnership with the U.S. Department of Health and Human Services and the U.S. Department 
of Agriculture, this program, including a step-by-step online guide, provides information and resources needed to host 
successful school wellness programs. The program offers more than 45 challenges to engage the school and families to 
eat better and move more. The program includes before/after school, during school, special events and at home options 
to encourage improved choices regarding nutrition and physical activity throughout the entire day. 

With generous funding from Stop and Shop/Giant Food Family Foundation, Action for Healthy Kids is pleased to release 
its Game On! The Ultimate Wellness Challenge grant opportunities for the 2014 calendar year.  Elementary schools can 
receive technical assistance and $1,000 in grant funds to help students eat better and move more.  This is a great 
opportunity to support your school’s wellness efforts with a program that supports nutritional and/or physical activity 

initiatives AND $1000 in grant funds to support your efforts.  Deadline for application is January 10th.  

For more information or to apply for the grant, please visit http://www.actionforhealthykids.org/resources/school-grants.  

 

Action for Healthy Kids ‘Game On!’ Grants 

Carrots 

What color is a carrot? Most 
people would say orange, but this 
is not always true. Carrots can 
range in color from white to purple 
to red! In fact, the earliest carrots 
in existence were purple! The 
orange carrot came about because 
in the 1500’s, the King of Orange 
asked scientists to create an 
orange carrot to increase national 
pride. Orange soon became the 
world’s most popular carrot color.  

The average person eats about 17 
pounds of carrots each year, 
making them the second most 
popular vegetable in the world 
(after potatoes). This is mostly 
because of their sweet taste, and 
the fact that they’re available year-
round in most parts of the world. In 

the United States, carrots are 
mostly grown in California, Michigan 
and Texas. Carrots can be eaten 
either raw or cooked and they can 
be used in many entrée and dessert 
recipes to add a little sweetness.   

The orange color in carrots comes 
from beta-carotene—a pigment that 
your body converts to vitamin A. 
Vitamin A is essential for the health 
of your eyes, skin and hair. The 
darker the orange color of the 
carrot, the more beta-carotene it 
contains. No other vegetable 
contains as much beta-carotene as 
carrots, so be sure to stock up 
during your next trip to the market! 
Carrots also contain a number of 
phytochemicals—compounds found 
in plant foods that work with 
nutrients and fiber to help your body 
fight off diseases such as cancer, 
heart disease and stroke. Carrots 
are 89% water, making them 
virtually fat and cholesterol free! Try 
adding carrots to some of your 
favorite dishes! 
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